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GIVE THEM A UNIFORM THAT EARNS THEIR RESPECT.

When you give your workers the best, that's what you'll get out of them. Our
igh-performing uniform solutions are specifically designed to help crews of carbartt
a job now and for years to come. Learn more about what COMPANY GEAR"
makes us the perfect fit for uniforms at companygear.carhartt.com/why-carhartt
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A UNIFORM. IT'S WEARSCANBUILD | A UNIFORM. IT’S
A GARHARTT. YOUR BUSINESS. A GARHARTT.

LEARN MORE = LEARN MORE = LEARN MORE >

" HARD-WORKING UNIFORMS
FOR HARDER WORKING GREWS.
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IT'S MORE THAN A UNIFORM. IT’S MORE THAN A UNIFORM.
IT’S A CARHARTT. IT'S A CARHARTT.
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EMPLOYEE RETENTION
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f ipment (PPE).

Now, a new survey finds a direct link between workwear and its impact
iployee loyal f were very or to be with their companies a year from now

Carhartt ’ \ $ e,

o 4 = Workwezr being favored by workers above allathers. increased when comparing workers who have partialor fuly company-
It's more than a uniform. It a tool to aftract and retain talent. A recent survey THEY REMORELIKELY TO - S Lo funded work clothing (767%) o those who pay for theif own workviear
found a direct link between workwear and its impact on employee loyalty, pride, IF THEY'RE GIVEN CARHARTT GEAR ¢ 7 ~ (687%). The number jumps to 84% of workers who say they are likely to stay
value and preparedness—uwith Carhartt being favored above all others. Find out 3 , 3 According to the survey, 51% rk loyal to a company from now when that them with
more: links to PDF] A\ / clothing thatis either supplied by their employer,rented for them or paid  Carhartt uniforms and workwear, as seen in the chart below.

anyGear #Unifoms #CororatsApparel #Workwesr forby astipend orreimbursement. A totalof 43¢% o workers sad they
ndise C A \ \ * [ their reimbursed. The

yeeUniformSo "u\, BrandedMer
- ot " LINELIHOOD TO BE AT A GOMPANY 1YEAR FROM NOW

work clothing is provided as agit or areward by their employer.
% Very/Extremely likely
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THE RIGHT GEAR GAN HELP — £ B ), = 2 68% 76% B84%
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3 L
. “ THEYREMORELIKELY TO STICK AROUND ] . benefit. That number increased to 49% when mama:kwyeans Carhartt
e e rr—— IFTHEY'RE GIVEN CARHARTT GEAR Hiring and retaining top talent is more challenging than ever. Recent data IT s A TDDI_ TD HETAIN TAI_ENT, - Among those who pay o ther own, 6in lﬂcagrsen\‘wu\dbeahenemw
heir comp: uniforms. Conversely,

y ; ) t
40/ OF WORKERS SAY THEY'RE LIKELY TO from the Society for Human Resource Management reveals that the average cost Notsupriing emploees saysfty, duramlnyand‘ comfortarethemost | ooy o s, St

STAY LOYAL TO A COMPANY 1YEAR per hire surged from $4,129 in 2019 to $4,700 in 2023 — a 14% jump. This rise A NEW SURVEY SHOWS COMPANY-SUPPLIED WORKW imoran aualiy Th ot ey st ot

FROM NOW IF PROVIDED CARHARTT. 4 underscores the importance of optimizing every aspect of workforce 1S A BIG PLUS WITH EMPLOYEES. improve their etenton and recuitment fforts

management, including uniform durability and employee satisfaction.

LY 21 Comments ” ’ One way to stay competitive in today’s job market is by outfitting your crew in
Carhartt uniforms. Many trade professionals consider Carhartt a significant job
Sk © comment o shere T send \\ | benefit. In fact, 84% of workers say they 're likely to be at a company 1 year from
now if provided Carhartt. Find out more in our latest white paper:

LEARN MORE
Notebook Mockup

c B e——————
8% OF WORKERS AGREE

‘THEY'RE MORE LIKELY TO STICK AROUND
IFTHEY'RE GIVEN CARHARTT GEAR

As the labor market continues to be competitive, it's
important to optimize every aspect of workforce man-
agement—including uniform durability and employee
satisfaction. Because the gear you give them means a
lot more than you might think.

In fact, 84% of workers say they're likely to be at a
company 1 year from now f provided Carhartt.

Message me to leam all the ways Carhartt can give
your crew a little more staying power.
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WHEN TEMPS DROP
CREWS DON'T STOP

YOUR CREW
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" MAKE YOUR BRAND VISIBLE
IN ANY WEATHER

OUR NEW WEBSITE IS LIVE >> EXISTING USERS, RESET YOUR PASSWORD

Q @ o  @ueneosm [

carhartt FORCETECHNOLOGY BRANDYOURGEAR SAFETYGEAR MEN WOMEN ACCESSORIES WHY CARKARTT

COMPANY GEAR

HEAVYWEIGHT
OUTERWEAR

FORCE SUN DEFENDER’

UPF 50+ PROTECTION e B

STORM -
DEFENDER' wmﬂ'#ﬁﬁ“

OUTLAST THE
FOREGAST

[1]2] —5 NEXT LEVEL
LIGHTWEIGHT Tl SUN DEFENSE
OUTERWEAR X

Don't let weathe
moving with

CREATE ACCOUNT SHOP OUTERWEAR

ASSEENON -1
WORK BOTTOMS |
DAL DETROIT 1068 '/ i\ \ \ d

mmmmmmmmm

COMFORT FOR
THE WHOLE CREW

nﬁ IMPORTANGEDELOLD -
. WEATHER GEAR

v 1




CARHARTT ~ CARHARTT REWORKED

NEW FLEECE FOR THE NEW YEAR >> SHOP FLEECE ey
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FORCREWSWHD -

KEEP THE HOLIDAYS
BRIGHT

Give them the gift of Carhartt with $6 branding per logo*:

CREATE ACCOUNT

*Offer anly available through 11/18/24. See details.

NEW FLEECE,
DEPENDABLE WARMTH

FREE’ BRANDING
ON CREW GEAR
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INTRODECTION

FOR CREWS WHO TAKE
EVERY JOB PERSONALLY

PERSONALIZE A GIFT FROM CARHARTT

four crews work hard, especially during the holidays. They're
like Santa’s ehves for virtually every industry, inchuding utlities,
transportation, construction, manutacturing, oil & gas and more,

COMPANY GEAR

s TIRELESS EFFORT, TIMELESS JAGKETS | iosision etz O

They make the holidays work, so this year make their holiday with
the gift of customized Carhartt gear.

a 4, Ame'yiun Oofender® Rpliid 5 Women's RanDelender® Aelmed & Mew's e Delender® Reled

GLICK ON ANY IMAGE " Peoce ocket " Foece acket 106417 T
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DIRECT ON OUR WEBSITE. .
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Holiday Gift Guide
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i FOR GREWSIWHO
KEEP THE HOLIDAYS MOVING

GET 10% OFF YOUR FIRST CARHARTT COMPANY GEAR ORDER

FOR CREWSIWHD o 1\
MAWE THE HOLIDAYS WORK fod ERew sl

GET 10% OFF YOUR NEXT CARHARTT COMPANY GEAR DRDER M A KE -I-H E H[] I_ | BAYS M EH HY

GET 10% DFF YOUR FIRST CARHARTT COMPANY GEAR DRDER

You already know Carhartt. But did you know Carhartt Company Gear™ offers Every aspect of the holiday season is made possible thanks to the trade

workwear for businesses? We outfit crews of 10 to 10,000+, And customized professionals who shoulder the load. So this year, give them a gift that shows just Enter Code XXXXX at Checkout.
Carhartt makes a great employee gift—and keeps your business front and center. how much you appreciate their year-round effort. Give them the gift of Carhartt. Not ready to order yet? No sweat. Sign up today with Carhartt Company Gear
*10% off your first Carhartt Company Gear order over $1,500 before 9/9/24. *10% off your first Carhartt Company Gear order over $1,500 before 9/9/24. S SR ] CEE G T A e T
Enter Code XXXXX at Checkout. Enter Code XXXXX at Checkout.
SIGN UP
SHOP NOW SHOP NOW
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https://vimeo.com/1055275144/f4860ba9b9?share=copy
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THE NEXT RESPONDERS JARROD

Videos CLICK THE PLAY BUTTON TO VIEW


https://vimeo.com/1104598132/3998074f83
https://vimeo.com/1107226841/6baf0839d3

COMMUNITY FIRST STEPS

Videos CLICK THE PLAY BUTTON TO VIEW


https://vimeo.com/1111108843/71d4049c2c

https://vimeo.com/1128998793/e3461c6a5e
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First responders save lives. But in the aftermath of
disaster, it's the Next Responders who carry the burden
of rebuilding what was lost. Carhartt Company Gear is
proud to present The Next Responders— a video series
honoring those skilled trade professionals powering
recovery long after the storm clears.Episode one follows
utility crews still rebuilding more than a year after
Hurricane Helene.

Watch now: https:/finkd.infgEhKtGDZ
#Carhartt #NextResponders #SkilledTrades #Disaster THE N XT HESPUND Hs

PRESENTED BY @ SSCP25™" INPARTNERSHIP WITH ) auanTa

b # BT Y I= o ERREFHENE
L ' OAR T PRESENTS STARTS WITH THE NEXT
THE NEXT RESPONDERS RESPONDERS

Carhartt Company Gear: The Next Responders
Lalvl ik 114 comments - 57 rep
& S )

Like Comment Repost

f 22 o

Social



THE NEXT RESPONDERS

JARROD

THENEYT Jps"DNDERS

PRESENTED BY @ SSEN AP WITH 30

COMMUNITY

Social Videos CLICK THE PLAY BUTTON TO VIEW


https://vimeo.com/1112970027/5a001a8128

https://vimeo.com/1127679166/f027b5ca23
https://vimeo.com/1123353467/700108a6f0
https://vimeo.com/1131358382/5de2588c31

EPISODE 01

L e
THE NEXT-RESPONDERS

SWEAT-WICKING, FAST-DRYING GEAR >> SHOP FORGE
Q Y 5o Losin (pesisTen. G

Aftér Hurricane Helene leftmore than 4
million:-without pewer, thousands of utility
workers mobilized to restore the grid and

hope. A year later their work continues.

®
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COMPANY GEAR

EPISODE 02:

JARROD

THE NEXT

When the storm ends, their work begins.

Carhartt's Next Responders series shines a
rebuilding challenges
These stories honor the

rebuilding after Hurricane Helene.

EPISODE 03: EPISODE 04:

COMMUNITY | FIRST STEPS

COMING SOON COMING SOON

Landing Page CLICK THE PLAY BUTTON TO VIEW



https://companygear.carhartt.com/next
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MEET THE CREWS
POWERING RECOVERY

In the wake of Hurricane Helene, more than 4 million people were left without
power. Bridges were out. Roads were gone. And thousands of utility workers
stepped up to restore outages and hope. A year later their work continues.

Carhartt is proud to share our Next Responders video series, a tribute to the
trade professionals powering recovery, while shining a light on the growing
workforce gap putting this essential work at risk. You can watch the first
two episodes now. And stay tuned as the series continues.

WATCH NOW

weRepfioun 10 HE CREWS

\WH NEVER LEFT AND THOSE READY SC1Jbi THEM.

carhartt

COMPANY GEAR™

REBUILDING HOPE
ONE YEAR LATER

When Hurricane Helene swept through the Southeast, it didn't just knock out

power. It upended lives. Carhartt's The Next Responders video series shares

the stories of crews who stepped up to restore outages. And hope. More than
a year later, their work continues.

In Episode 02, we focus on the deeply personal side of disaster recovery
when it hits close to home. And the selflessness it takes to help others while
facing your own loss.

Episode 03 shows the impact of the storm from the perspective of customers.
And the deep trust placed in the crews working to bring back power along with
a sense of normalcy.

At Carhartt, our mission is to serve and protect all hardworking people. That's
why we're committed to help bridge the skilled trades gap, so more people can
do heroic work like The Next Responders.

You can watch both episodes now. And stay tuned as we share more stories.

WATCH NOW

WERE PROUD 0 SUPPORT THE CREWS

WHO NEVER LEFT AND-THOSE READY TO JOIN THEM.

carhartt
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« HIEY |
-~ THE NEXT GENERATION OF
THENEXT RESPONDERS

The future of disaster recovery is taking shape at Northwest Lineman College.
In Episode 04 of The Next Responders, we hear from students and faculty to
learn what drives the next generation to step into critical trade roles.

It's work that's essential. And life changing. A journeyman lineman can earn
an annual salary of over $200,000 without a four-year degree.

At Carhartt, we're proud to support these skilled trade professionals and
honor the crews still rebuilding one year after Hurricane Helene.

WATCH NOW

SEETHE\&HU[E SERIES”

REGUVERY TAKES MORETHAN POWER.
IT-TAKES THENEXT RESPONDERS.

‘Watch All Episodes >
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PRESENTS

THE NEXT RESPONDERS

MEET THE CREWS STILL REBUILDING
ONE YEAR AFTER HURRIGANE HELENE

&  THE NEXT RESPONDERS

CEPRACTT  MEET THE CREWS REBUILDING IN THE WAKE OF DISASTER

@ S2OhacTT  PRESENTS

g

MEET THE CREWS STILL REBUILDING ONE YEAR AFTER HURRICANE HELENE

THE NEXT RESPONDERS ¢ 87

“PRESENTING

THE NEXT HESP[]NI]EHS.

MEET THE CREWS REBUILDING IN THE WAKE OF DISASTER

WATCH NOW

WATCH NOW

Display Ads




Tradeshow Pull Up Banner
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THE NEXT RESPONDERS

MEET THE CREWS. REBUILDING IN THE WAKE OF DISASTER
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COMPANY GEAR®

PRESENTS

THE NEXT RESPONDERS

MEET THE CREWS REBUILDING IN THE WAKE OF DISASTER

Watch now af companygear carhartt.com/next

!

Have a story 10 share? Scan to tell us how you
Or your crew helped communities recoyer,




JC 8 DISASTER RELIEF IS A SKILLED TRADES ISSUE '!

I'm excited to infroduce The Next Responder Campaign which highlights the crews who don't just restore what was lost, they restore hope. Because when the
warers recede, when the power grid is gone, when communities are in the dark, it's the next wave of responders who shoulder the burden of rebuilding.

Carhartt Global Sales Conference
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The Next Responders Campaign



https://vimeo.com/1104598132/3998074f83
https://vimeo.com/1107226841/6baf0839d3
https://vimeo.com/1111108843/71d4049c2c

https://vimeo.com/1128998793/e3461c6a5e

https://vimeo.com/1112970027/5a001a8128

https://vimeo.com/1127679166/f027b5ca23
https://vimeo.com/1123353467/700108a6f0
https://vimeo.com/1131358382/5de2588c31

Across three years, the campaign has generated:

More than

impressions

increase in unaided
awareness

tradeshow visits
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Results
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