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Not anyone can take a beloved consumer brand and build a new B2B market 
strategy, new communication rollout and execute across six key industries, four 

decision maker segments, and five buying channels. But Senior Marketing Manager 
Kendra Lewinski isn’t just anyone.  Carhartt was enjoying massive awareness with 

consumers. But for business decision makers looking to purchase uniforms, 
Carhartt’s business segment, Carhartt Company Gear™ was relatively unknown. 
Carhartt also offered a premium solution, but many buyers were defaulting to the 

cheapest option. As Marketing lead for Carhartt Company Gear, Kendra embraced 
the challenge and led her team to both launch Carhartt’s first ever B2B campaign 

and deliver equally groundbreaking results. 



IT’S A CARHARTTIT’S A CARHARTT



DIGITAL



VIDEO + DIGITAL MEDIA



TRADE PRINT



TRADE PRINT



RICH MEDIA + BANNERS



COLLATERAL



TRADE SHOW



SALES KIT /  DIRECT MAIL



STATS

7.5 million

95%

15k

149%

225,000

8,000+

video views

increase in revenue

Combined efforts of sales and marketing:

trade show visits

increase in sales

site visits

marketing qualified leads




