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Mower Rebrand

You know when someone’s actions make you feel special inside? Like butterflies? Or a tugging on the
heartstrings? Those feelings are created by authentic connections. And they’re the only kind our agency
wants to create for a brand, our employees and our communities.

So, this year, we rebranded our agency around authentic connections and the idea of turning brands into
friends. But to be an agency that turns brands into friends, we needed to make sure all 150+ were on board.
You can't really have a guide for being a friend, but sometimes you need a reminder — like the golden rule.
So, we rolled out a new strategic Brand as Friend® philosophy to follow and a robust style guide, including a
bright new color palette, friendly font, line-art design treatment, and a lowkey tone that everyone can
understand and feel. We sent out new resources to our existing and potential clients to announce who
Mower is these days — simply a friend. A friend who happens to be really good at listening, advising and
creating connections.

And these days, what could be better than that?
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Hey Fierce Friend.

Inthe pursuit of unity and constancy, please use things look like, well, mower things.
Remember, this guide is not meant to be prescriptive or restrictive. Itsmeant to be a guide to how our d uld look +feel
ar inspiration for i things.
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quirkiness thrown infor good

measure.
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gaps, everything feels precise

&

Our Logo

Wio've adoplied some now fonts for
our refined identity.

Blacker Pro Display Extra Bold
Blacker Pro Display Extra Bold Italic

Because a key partof our story is
“creating meaninghd connections”
we love the connected aspect of
Blacker Pro's gorgeous ligakures.

View Biacinr Py >
Blacker Prois nfended to be used as
our distinctive dsplay typeface,
boing used in krger headines and ans e

statements to grab aflention

NeusHaas Grotesk s a timeless
sans serf that complments the
ormate serffs and igatures of Blacker

Neue Haas Grotesk Pro Light
e Neue Haas Grotesk Pro Bold

Sync Neue Haas Grotesk on Adobe Fonts >
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Our Photography

Our Illustrations

The icea hero is 1o have our materials
foed a bit more timeless. So/n that spirt
wekd e 10 stick 10 simple black of whito
1000 BPEICBONS WHENVEr DOBSID.

But hey, we also Understand that on
00Caskon you may need a ittle pop of
coloe (which ks tosally uncsestandabie). It
that's the case. feel free to use arry of the
secondary colof versions of 19 100,
Protip: of the “cokor” versions of the logo
we raally i Cur magenta, so mayte
play favarties here,
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Human
Connections.
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your brand.

bonds

Brand as Friend is bullt around the three qualities of friendship: Alection, Relevance and Trust But thisisnt
ob-tho. Ths

of academia and proven in the merketplace.
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Our photo styke isbuit on the
following aspects:

«Authentic human connections
«Diversity/inclusion
+Candid & real

Never stagad or posed
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Buikding on the connacted theme,
weuse a singie-ine ‘connected”
Austration style.

Emotion
decides.

C | Logic
S | validates.
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Our Colors

Page Views

7%

More Traffic
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Vhen selecting imagery try tofind
scenarios that touch on the idea of
connactions. Cornecting data with
emotion humans with fechnology,
humans with humans.

7 oo cummestosmamy

Color can be added for more nferest
or the lustrations may be used as
smpleino art
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Wisire stll embracing the bright,
energetic color paliet we adopted
last time around, it's just boen
tweaked fobe aittis more refined
; e Light Groy Medism Geey
Our intention is 1o have our identity et o oy
v oy ——
foel more sublie + stylish so try 1o
use color narestrained manner
secomman
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Our Iconography

The combination of data + emotion

Wo e the kiea of leveraging data to 3
nfluence our audience’s perception.

To that end, finding unique warys 1o

represent that idea visually s

somethingwo try 1o do when it

makes sanse.

Combine data visuals with human
magery.

0 o cummesrosmamer

Waivee had good huck sourcing
single-ina "connected” fustrations

but there may be times when
created from scratch. )

from Shutterstock and Getty mages
something specific needs tobe
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Reinforcing
the 1dea ol
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with typography...




and visuals.

"Connected” Illustration Style
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The combihation of emotion and logic



The combination of emotion and logic
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PRIMARY MARK

FIERCE FRIENDS

SECONDARY MARK FIERCE FRIENDS WINNER'S SWAG

August accolades? - Inbox Fall-ing into more Fierce Friends... - Inbox

%N T Delete T Archive Fg Move [ Flag & MarkUnread - W Delete [ Archive g Move [ Flag & Mark Unread
Fl E R c E \ b 4 August accolades? a « -~ Fall-ing into more Fierce Friends... a « -
F 7 5 Margie Freer <MFreer@mower.com> Thursday, August 26, 2021 at 12:14 PM / © Margie Freer <MFreer@mower.com> Friday, September 17, 2021 at 10:43 AM
R’ENDS To: Agency Wide To: Agency Wide

EST. 1568

Good afternoon, Friends,

As the month of August is coming to an end, please take a moment to reflect on the recent experiences you have ’ FIERCE
had with your Mower colleagues. Is there any particular positive interaction that comes to mind? Please share FRIEND

with us who you feel exemplifies one or more of these Fierce Friend characteristics:

Powerfully kind

Intensely honest

Tenacious pursuit of excellence
Relentlessly collaborative
Courageously creative

Having each other’s backs
Fighting for what’s right

Happy Friday, Fierce Friends!

Our August Fierce Friend has impressively logged the hundreds of craft brews she’s tried just like she’s logged the
hundreds of Mower projects that have come her way. She has the cuddliest cats and when she’s not planning for
our fresh new site, she’s planning her beautiful summer wedding day.

That’s right folks, this month’s Fierce Friend is no other than...

Make your nomination here: https://www.surveymonkey.com/r/FierceFriends

<Senior Project Manager, Miranda John> @D

Here’s why critics are giving Miranda John five stars:

Lindsay Thomas:

REQUEST FOR NOMINEES +

WINNER ANN O U N C EMENT Thank you, | cheerful, available to help her teammates, and has an eye for details that keep so many projects moving at once.

“Not only did she handle everything with Mower.com with some (serious) grace and fortitude, she's always

And hey, she's fun to drink some wine with, too :)”

Margie |
: . Christine Dougherty:
Marjorie Freer 1 )
Director, Human Resources ; | “Pursuit of excellence for Mower.com”

D:315-413-4229 M: 315-391-4346 " "
CongratulatIons to Miranda. Thank you for your ongoing work with our site and great spirits. Miranda

Internal Recognﬁion Program will receive a $50 gift card which can be used anywhere.
MOower

Markating—Advertising-Public Relaticris 1 But wait...there are more awards to give out. It’s our last month as judges. Did you
NEW YORK « BOSTON + ATLANTA + CHARLOTTE « CINCINNATI « BUFFALO « ROCHESTER + ALBANY +« SYRACUSE 1 rea"y think we were going to pass the torch quietly? Nope We've invented a NEw
ioonly Maned fy i YahenG Aion Sl CR MY 1 AWARD. An award that goes to a Fierce Friend who selflessly wrote a nomination. That




Employee/Client Mailer



s,"

T RN ey

& Ry,

nd s ssnEy

it
T
eyt

Jhmews
.

Employee/Client Gifts
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