
Like every other city and town in 
America, COVID changed everything.



For the restaurants, shops, museums 
and theaters that call downtown  

Syracuse home, something was missing.  





Mower partnered with the Downtown 
Committee and a group of local leaders 

to get the word out that Syracuse 
was back open for business. 





PICK  
UR  
STYLE



TV, DIGITAL MEDIA

PLAY :30 TV SPOT PLAY OUTTAKES VIDEO

https://vimeo.com/emasyracuse/review/503655063/97613a96ed
https://vimeo.com/emasyracuse/review/448566097/28ad8022ad


OUT OF HOME



OUT OF HOME



MURAL



WINDOW CLING



SCAVENGER HUNT



SCAVENGER HUNT



POSTER



POSTER
DESIGNS



PRINT AD



DIGITAL ADVERTISING



PRESS COVERAGE



SOCIAL MEDIA



VISITS TO UBACKINSYRACUSE.COM

7,167

IMPRESSIONS 

289,800

SCAVENGER HUNTERS 

500+

#SYRAC_SE SHARES 
ON SOCIAL

300+

ORGANIC VIDEO VIEWS 

3,415

THE RESULTS

And with 94% positive sentiment, 
we are already looking forward to 
rolling out a second phase of the 
campaign in the spring 2021.


